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2013 GUIDELINES

advertorial 
Guidelines

For Alberta Construction Magazine,  
New Technology Magazine, Oil & Gas 
Inquirer, Oilsands Review and Oilweek.
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Non-Traditional Advertising

What is an Advertorial?
Advertorials are advertising/editorial hybrids used to promote a company, 

product or service. Most advertorials look similar to magazine or newspaper 

articles, and have more of a news or reporting message than a marketing 

or selling message. Because magazine readers value both editorial content 

and advertising as sources of information, an advertorial is a great way to 

communicate to potential customers, especially when an advertiser wants to 

explain or tell more than they would in a traditional ad.

Five things to consider for  
an effective advertorial:

1. What is the goal of your advertorial?  
(Why did you choose an advertorial 
over a standard advertisement?)

2. What is the key message you want  
to communicate?

3. Is there a specific product, technology  
or service you want to highlight?

4. Who is your target audience?

5. What visual elements would help 
communicate your message?

Editorial intEgrity
Because advertorials can blur the relationship between 
advertising and editorial, strict guidelines need to be  
adhered to in order to maintain editorial integrity of the 
publication. JuneWarren-Nickle’s Energy Group (JWN)  
follows the guidelines set out by Magazines Canada, 
which can be downloaded at http://tinyurl.com/
AdvertisingEditorialGuidelines, and are summarized in  
the pages that follow.

ProcEss
Once an advertorial has been purchased, a JWN writer will 
contact the advertiser to arrange a time for the interview  
(by phone or in person). If photography is needed, a  
freelance photographer will also contact the advertiser.*

Advertisers will have the opportunity to approve  
written content prior to layout and design.

The advertiser will need to supply a high-res (300 dpi) logo  
and any high-resolution photos or images they would like 
included (see page 4 for submission instructions), as well  
as any design requests they have.

Once design and layout are complete, the advertiser will  
receive a proof of the finished product and will have the 
opportunity to submit two rounds of changes.**

 * Photography services are not included in the advertorial fee, but can be arranged at additional cost. 
** Design and proofing services are complimentary up to 3.5 hours. All additional design and proofing time is charged at a rate of $125/hour, in one-hour increments.
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Specifications
Advertorials are only available in double-page spreads and full-page configurations.
Advertorials can not be placed in cover positions.

Word counts
Two-page company profile: 650–800 words
One-page company profile: 400–500 words

dEadlinEs
Advertorial sales close and material due date is two weeks prior to the standard 
advertising sales close and material due dates. Please see the individual magazine 
media guides for more information.

PagE sPEciFications

Double-page aDvertorials

full-page aDvertorial

Two-page company profile

One-page company profile  
paired with full-page ad

One-page company profile

Double-page advertorial specifications Width Height

Bleed 16.5” 11.25”

Trim (finished size) 16.0” 10.75”

Live Area 15.5” 10.25”

doublE-PagE
sPrEad

Full-page advertorial specifications Width Height

Bleed 8.5” 11.25”

Trim (finished size) 8.0” 10.75”

Live Area 7.5” 10.25”

Full
PagE



Edmonton
220–9303 34 Avenue NW 
Edmonton, AB  T6E 5W8
tel: 780.944.9333  |  fax: 780.944.9500
toll free: 1.800.563.2946

Calgary
2nd Flr–816 55 Avenue NE 
Calgary, AB  T2E 6Y4
tel: 403.209.3500  |  fax: 403.245.8666
toll free: 1.800.387.2446

junewarren-nickles.com

JuneWarren-Nickle’s Energy Group is owned by Glacier Media Inc.
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JuneWarren-Nickle’s Energy Group is Canada’s oldest and most 
recognized energy information provider. Known for our authoritative print 
and online publications, data sets, maps, charts, directories and events, 
we are the Canadian leader in oil and gas, and construction publishing. 
Our commitment to our readers and advertisers remains steadfast:  
To be the most trusted source of energy information in Canada.

For information about 
subscribing to our magazines,  

call 1.866.543.7888 or visit 
junewarren-nickles.com and  

click the subscribe button.
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Advertorial Rates

Publication Full-Page
Advertorial

Double-
Page 

Advertorial

Alberta Construction Magazine $ 3,670 $ 6,408

New Technology Magazine 4,930 7,500

Oil & Gas Inquirer 3,880 7,110

Oilsands Review 6,900 12,612

Oilweek 7,968 13,800

Rates
All advertorials, regardless if written or supplied by the advertiser or JWN, are subject 
to the advertorial rates listed below.

Rates effective September 1, 2012, for advertising in 2013 publications. Rates in Canadian dollars.
Cancellations made after ad material due date will be invoiced at 50 per cent. Prices include process colour.

submitting  your advErtorial 
JWN uses AdDesk to meet the needs of an increasing 
number of advertisers who prefer to conduct their 
business online. 

With the click of a mouse, advertisers can upload, 
proof and approve ads on this easy-to-use website 
designed specifically for advertisers. 

Visit addesk.junewarren-nickles.com and log in to 
find full advertising file specifications or to upload 
your ad or ad material.

To receive your log-in information or for assistance  
with file delivery, please contact the Ad Traffic  
Coordinator at 780.944.9333 (toll free 1.800.563.2946) 
or atc@junewarren-nickles.com.

considErations 
All advertorials will be labelled “Advertisement” in the upper outside corner of 
each page to differentiate them from editorial content.

Advertorial layout and design will be entirely different than the publication’s 
normal look. All advertorials will appear on a coloured background to further 
distinguish them from editorial content.

No more than two advertorials can be booked per magazine.

agEncy commission  
& cash discounts
15% of gross billing allowed on standard ad pricing, 
advertorials and guaranteed position charges to 
recognized agencies only.

Cash discount:  Cash discount date:  
3% of the net. 15 days after date of invoice.


